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Bertie Coyle
Portfolio
Bertie Coyle is an experienced journalist + copywriter + marketing professional. 

He's a talented and knowledgeable writer who is skilled at creating compelling stories.
An outgoing, analytical personality, he has outstanding research and interview skills
with impeccable copywriting abilities. He has a successful track record in diverse
formats, from long form essays to precise social and UX copy.
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'Poetry on the Shop Floor' click for 🔗

In this feature for Tribune Magazine, Britain's oldest democratic socialist publication,
Bertie wrote in depth about the forgetten history of Centre 42 - a radical cultural
organisation lead by the charismatic playwright Arnold Wesker with the goal of
providing 'bread and roses' for all workers.

After writing the article, the underlying topic of arts access for working-class people
came back into the national conversation, proving the relevance and timeliness of the
topic.

Tribune Magazine
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https://tribunemag.co.uk/2023/02/centre-42-arnold-wesker-working-class-arts-trade-union-history-roundhouse
https://tribunemag.co.uk/2023/02/centre-42-arnold-wesker-working-class-arts-trade-union-history-roundhouse
https://tribunemag.co.uk/2023/02/centre-42-arnold-wesker-working-class-arts-trade-union-history-roundhouse
https://www.theguardian.com/culture/2022/dec/10/huge-decline-working-class-people-arts-reflects-society


'Amman’s Electronic Underground
Must Be Heard on Its Own Terms'
click for 🔗

An in-depth report on the bubbling scene for alternative, experimental, and electronic
music in Amman, Jordan. Written for Bandcamp Daily, the influential magazine of the
major music distribution platform Bandcamp. 

In writing this piece, Bertie conducted seven interviews across multiple countries and
communication styles - in person, over zoom, and by email. This meant he could get a
broad and insightful perspective on this under-reported cultural scene.

Bandcamp Daily
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https://daily.bandcamp.com/scene-report/amman-electronic-underground-scene-report
https://daily.bandcamp.com/scene-report/amman-electronic-underground-scene-report


'Focus on Community and Clubbing will
be Just Fine' click for 🔗

Feature investigating the economic and social factors currently impacting club nights
and festivals in the UK's post-Covid and pre-recession paradigm.

To get a broad set of expert opinions Bertie interviewed a range of industry professionals
and presented these inputs alongside research data from other sources to create a
balanced, informative article.

Attack Magazine
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https://www.attackmagazine.com/features/long-read/focus-on-community-clubbing-will-be-just-fine/
https://www.attackmagazine.com/features/long-read/focus-on-community-clubbing-will-be-just-fine/
https://www.attackmagazine.com/features/long-read/focus-on-community-clubbing-will-be-just-fine/


'Ebb And Flow: Glows Interviewed'
click for 🔗

For this profile on the rising group Glows (comprised of influential artist-musician duo GG
Skips and Felix BH), Bertie was invited to visit their exhibition at Fieldworks Gallery in East
London. He spoke to them at length about the project, its unique creative genesis, and
the organic connections they have fomented as part of the Slow Dance label collective.

It was published in the leading music and fashion publication Clash Magazine.

Clash Magazine

5

https://www.clashmusic.com/features/ebb-and-flow-glows-interviewed/
https://www.clashmusic.com/features/ebb-and-flow-glows-interviewed/


'Why is SoundCloud Laying Off Staff?'
click for 🔗

Following a spate of layoffs at the major music platform SoundCloud, Bertie was
commissioned to investigate the causes and implications of this. Reading beyond the
cryptic statements made by the company, he was able to craft a report which traced the
arc of this streaming giant, and perceptively decode the story behind these events in the
context of prevailing industry trends.

Attack Magazine
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https://www.attackmagazine.com/features/long-read/why-is-soundcloud-laying-off-staff/
https://www.attackmagazine.com/features/long-read/why-is-soundcloud-laying-off-staff/


'Aerside: Making the Machine Sing'
click for 🔗

Q+A with rising electronic singer-songwriter Aerside, following the release of his second
EP. Interviewing the artist near his home in London, Bertie created a productive rapport
that dodged cliché and navigated to deeper waters.

Pilot Magazine
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https://www.pilotmagazine.uk/home/making-the-machine-sing
https://www.pilotmagazine.uk/home/making-the-machine-sing


'Avalon Means Paradise' click for 🔗

Telling the story of Avalon Cafe, a DIY venue in South Bermondsey that’s building
community and resisting gentrification. Bertie spent a great deal of time at the venue over
the course of a few months, reporting the varied history and present usage of what is now
one of London's most unique cultural destinations. 

Crucially, he also investigated the murky history of property development in the area — a
tale of greed and political corruption — so as to discover what the future might hold for
this precarious space.

International Orange
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https://internationalorange.io/avalon-means-paradise/
https://internationalorange.io/avalon-means-paradise/
https://internationalorange.io/avalon-means-paradise/


'Is Dance Music About to Change its
Tune?' click for 🔗

This long-read for Attack Magazine interrogated one of the most fundamental yet
problematic elements of popular music. Using the software that most electronic music is
made with, it's exceedingly difficult to access non-Western tunings and scales. Why is
that? Are technologies such as MIDI eurocentric?

To find out more, Bertie interviewed musicians, industry figureheads, developers, and
academics, including Khyam Allami, Endless Mow, Davind Linnenbank (Bitwig), and
Athan Bilias (MIDI Association). Shortly after the article was published, leading
manufacturer Ableton released their 'Microtuner' device - underlining the timeliness of
the idea.

Attack Magazine
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https://www.attackmagazine.com/features/long-read/why-is-soundcloud-laying-off-staff/
https://www.attackmagazine.com/features/long-read/why-is-soundcloud-laying-off-staff/
https://www.attackmagazine.com/features/long-read/why-is-soundcloud-laying-off-staff/
https://www.ableton.com/en/packs/microtuner/


BeDJ.io tutorial click for 🔗

For Attack Magazine, Bertie was commissioned to produce two demonstration/ tutorial
videos for BeDj.io, a new product that offers a sheet-music-type resource to DJs for the
first time. He also wrote an article outlining the experience. This involved recording the
DJ mixes, recording video assets, voiceover work, and editing.

Attack Magazine
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https://www.attackmagazine.com/reviews/bedj-a-step-by-step-timestamped-guide-for-learning-how-to-dj/
https://www.attackmagazine.com/reviews/bedj-a-step-by-step-timestamped-guide-for-learning-how-to-dj/
https://www.attackmagazine.com/reviews/bedj-a-step-by-step-timestamped-guide-for-learning-how-to-dj/


ama-X Website click for 🔗

Leading Amazon sales agency ama-X needed to create a localised version of their site for
the US/CA/UK markets. Bertie edited existing text and created new copy to create a brand
new homepage, tailored to precise UX and SEO goals.

ama-X
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https://ama-x.com/
https://ama-x.com/


Venue  Hire E-mail Campaign click for 🔗

Bertie led email and social marketing for
Oval Space's conferencing venue hire
campaign. This involved content
marketing webshots that appealed
specifically to the target audience of
corporate events managers.

Additionally, he created blog posts and
social media posts (including paid)
across Facebook, Twitter, and
Instagram to complement this
campaign. The result was an 18%
increase in high-value bookings for the
venue compared to the previous
quarter, exceeding the target KPI of
10%.

Oval Space
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https://bertiecoyle.com/oval-space-venue-hire/
https://bertiecoyle.com/oval-space-venue-hire/
https://bertiecoyle.com/oval-space-venue-hire/
https://bertiecoyle.com/oval-space-venue-hire/
https://bertiecoyle.com/oval-space-venue-hire/


Venue  Hire E-mail Campaign click for 🔗

Fulham Football Club, whose grounds
are among the best-loved in London,
needed a marketing boost for their
meeting hire spaces.

Bertie created an email content
marketing campaign according to their
stringent requirements, along with blog
and social media posts (including paid)
across Facebook, Twitter, and
Instagram.

The result was a 26% increase in
meeting room bookings compared to
the previous quarter, exceeding the
target KPI of 15%.

Fulham FC
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https://bertiecoyle.com/fulham-fc-venue-hire-campaign/
https://bertiecoyle.com/fulham-fc-venue-hire-campaign/
https://bertiecoyle.com/fulham-fc-venue-hire-campaign/
https://bertiecoyle.com/fulham-fc-venue-hire-campaign/
https://bertiecoyle.com/fulham-fc-venue-hire-campaign/


20 Years of Saffron Interactive at #LT20
Conference click for 🔗

Saffron Interactive, one of the most influential brands in EdTech, were turning 20 years
old in time for Learning Technologies 2020, the industry's pre-eminent international
conference. As the senior marketing executive, Bertie took full responsibility for this
event.

Saffron Interactive

He created the copy for marketing assets
as well as the custom-built stand, and
project managed the multi-day event. The
results were maintaining Saffron's
reputation as a thought leader, and an
unprecedented number of new sales
leads.
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https://bertiecoyle.com/saffron-interactive-at-lt20/
https://bertiecoyle.com/saffron-interactive-at-lt20/
https://bertiecoyle.com/saffron-interactive-at-lt20/


Property & Events Content Marketing
for VenueScanner click for 🔗

Bertie wrote a series of informative content marketing articles for venue hire startup
VenueScanner, using SEO writing skills to deliver new traffic to the site. Examples of
success were several articles becoming the top organic result on desired search terms
and getting the 'snippet' preview on the Google results.

VenueScanner
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https://bertiecoyle.com/content-marketing-blogs/
https://bertiecoyle.com/content-marketing-blogs/
https://bertiecoyle.com/content-marketing-blogs/


Property & Events Content Marketing
for Saffron Interative click for 🔗

Using nuanced interviewing and research skills, Bertie wrote, edited, and ghostwrote
many articles for Saffron Interactive. As a boutique operation with a reputation as a
thought leader, Saffron Interactive required original and insightful material.

Saffron Interactive
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https://bertiecoyle.com/content-marketing-blogs/
https://bertiecoyle.com/content-marketing-blogs/
https://bertiecoyle.com/content-marketing-blogs/

